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Executive Summary 

The present deliverable initially introduces the set of major goals and main instruments for 

disseminating the activities of the MOVING project. Subsequently, a detailed presentation of the 

MOVING website and communication kit is provided.  After that, the dissemination actions that were 

taken in the first year are reported, and the plan for the dissemination activities in the second year is 

presented. The deliverable closes with a short summary and conclusion on dissemination activities.  

More specifically, in the first section the overall goal and the main instruments for disseminating the 

MOVING project are presented. The dissemination instruments include: i) the project website and 

promotional materials, ii) the social media presence by creating accounts in dissemination channels 

such as Twitter, SlideShare, YouTube, etc., iii) the participation and presentation of MOVING results 

in existing events, including presentation of results in scientific and industry-oriented events; 

benchmarking activities, and invited talks in such events, iv) the organisation of MOVING scientific 

dissemination events in conferences and in workshops, v) the organisation of MOVING user days or 

periodic seminars for the members of the user groups, vii) the organisation of open doors and 

information days for users and potential exploiters, and viii) the newsletters, press-releases and any 

other dissemination routes. ¢ƘŜ ǎŜŎƻƴŘ ǎŜŎǘƛƻƴ ǇǊŜǎŜƴǘǎ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜ that serves as a 

central repository of news and other materials related to the project (e.g. deliverables, demos, 

presentations and software releases), together with the communication kit that includes the project 

presentation, leaflet and poster. The third and the fourth sections report on the dissemination 

activities that were carried out in the first year and the plan for dissemination activities in the second 

year, respectively. Finally, the fifth section presents the conclusion of this dissemination and 

communication plan and activities - first report.  
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1 Overall dissemination goals and main dissemination instruments 

This section presents the overall dissemination goals of the project and the main dissemination 

instruments that are needed for succeeding in them. For disseminating the main results of MOVING, 

a detailed set of dissemination actions is needed to reach the target groups of scientists (particularly 

ȅƻǳƴƎ ǊŜǎŜŀǊŎƘŜǊǎ ƭƛƪŜ aŀǎǘŜǊΩǎ ǎǘǳŘŜƴǘǎ ŀƴŘ tƘ5 students) and public administrators (coordinators, 

decision makers, trainers, compliance officers etc.). In order to establish a coherent dissemination 

plan we have identified four different directions that will act as the motivation of all dissemination 

activities: i) Raising awareness of the potential of the MOVING platform for the sectors of the 

information technologies, decision science and education by establishing the necessary 

communication channels for reaching the relevant target groups. For instance, scientists can be 

reached through the ǇǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜ, and the ǇǊƻƧŜŎǘΩǎ ǇǊƻƳƻǘƛƻƴŀƭ ƳŀǘŜǊƛŀƭs, the projectΩǎ 

presence in well-known social networking sites and its presence in relevant scientific journal, 

conferences, and workshops or benchmarking activities; public administrators in the scientific and 

industrial sectors, respectively can be reached through participation in relevant events. ii) Fostering 

technology uptake by bringing the MOVING technologies to the attention of other developers of 

solutions and providing APIs that will allow the easy integration of them in new applications. This will 

be achieved by participating to or by organising of dissemination scientific events, such as 

conferences, workshops and special sessions, or by organising open doors and information days 

presenting the MOVING platform. iii) Reaching out to the end users by making sure to establish 

communication ƭƛƴƪǎ ǿƛǘƘ ƻǘƘŜǊ ǎǘŀƪŜƘƻƭŘŜǊǎΩ in information technologies, decision science and 

education, besides the ones that are already committed to the project. This will be achieved by 

organising the MOVING user days where the consortium will demonstrate the MOVING prototypes 

to potential users. And, iv) diffusing the scientific and technological achievements by making sure 

that the outcomes of MOVING in advancing the state-of-the-art in information literacy, will become 

known among peers. This will be achieved by publicizing in the press releases and in the newsletters 

of the project all important milestones and events that can be of interest to different audiences on 

national and international level, or by radio and TV appearances as well as release of project videos 

in social media, or other dissemination routes. 

2 MOVING website and communication kit 

The present section describes the project website and the communication kit of MOVING. The official 

website of MOVING can be accessed via the following link: http://moving-project.eu. The 

communication kit of the project can be accessed by following the link http://moving-

project.eu/index.php/moving-communication-kit/ , and all its materials are publicly available for 

download. These materials, which are already being used, provide a brief overview of the current 

status and the performed activities in MOVING. More specifically the communication kit of the 

project is composed of the project overview presentation, the project leaflet and the project poster. 

http://moving-project.eu/
http://moving-project.eu/index.php/moving-communication-kit/
http://moving-project.eu/index.php/moving-communication-kit/
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These have already been distributed at project-related workshops and conferences, where project 

members participated. The project presentation, leaflet and poster describe in a concise way the 

project goals, key issues, technical approach and expected achievements and impact; the 

presentation is available in electronic form, while the latter two are both printed and published 

online in the projectΩǎ website.  

2.1 Website 

2.1.1 Website structure 

As mentioned earlier the MOVING website can be accessed via the following link: http://moving-

project.eu. This website was created based on the WordPress CMS (Content Management System) 

and its design is fully responsive in order to provide an optimal viewing and interaction experience 

(i.e. easy reading and navigation with a minimum of resizing, panning, and scrolling) across a wide 

range of devices, such as desktop computer monitors, laptops, tables and smartphones. Moreover, 

for enhancing the visibility and accessibility of the website we integrated the Yoast SEO, a Search 

Engine Optimisation (SEO) WordPress Plugin, in order to ensure that the existing content on the 

website will be easily reachable and indexable by the online search engines. Finally, analytics about 

the accessibility and use of the website are collected with the help of the Piwik analytics platform. 

The visitors of this website can get a detailed and up-to-date view about the activities of the 

MOVING project, can obtain the published dissemination materials (newsletters, presentations, 

leaflet and poster), subscribe to our mailing lists, and access the outcomes of the project, i.e. a set of 

publicly released MOVING tools, services and demos and related tools and demos by the MOVING 

partners, the project's deliverables, publications and presentations. 

The homepage of the website is depicted in Figure 1 below. The main components of this webpage 

are:  

¶ The clickable MOVING logo, which is visible in every webpage of the website and links to the 

project homepage. 

¶ The main menu of the website composed by the menu items άIƻƳŜέ, άNewsέ, άAbout 

MOVINGέ, άPublicityέ, άTools & Servicesέ and άResultsέ. 

¶ The sliding banner of the website with images from the cities that our plenary project 

meetings took place, and an overlaid text box with the dates of these meetings. 

¶ The "Latest News" area that contains brief descriptions and links for the six most recently 

added posts on the website, where the latter are displayed in a 2x3 grid format. 

¶ A "Search here" area that enables the visitor to search content that is available on the 

website, such as previous posts, comments, events, tools, dissemination materials and so on; 

¶ A Twitter Feed that displays the activity of the MOVING (@MOVING_EU). 

¶ The "Archives" area which stores and lists the posts that have been added to the website, on 

a monthly basis. 

http://moving-project.eu/
http://moving-project.eu/
https://twitter.com/InVID_EU
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¶ The footer of the website, which is visible in every webpage of the site, providing information 

about the Project Coordinator, the Funding Agency and ways to Contact us, and containing 

details about Legal Issues and the adopted Privacy Policy. 

 

 

Figure 1: Homepage of the MOVING website. 
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Concerning the items of the main menu which is displayed in every webpage of the MOVING 

website: 

¶ The άHomeέ item directs to the homepage of the website (see Figure 1 above). 

¶ The άbŜǿǎέ item links to a webpage that lists the posts of the website, where each post is a 

separate news item, in reverse chronological order (i.e. the most recent is displayed first), as 

depicted in Figure 2. 

¶ The άAbout ah±LbDέ item contains a submenu with links to i) the description, ii) the 

consortium, iii) the work packages and iv) the use cases of the project, as shown in Figures 

3(a)-3(d). 

¶ The άPublicityέ items includes a submenu that links to materials and activities related to the 

dissemination of the MOVING project, namely i) the Communication Kit of the project 

(further details about this can be found in the next Section 2.2), ii) a calendar of events that 

are relevant to the project, i.e. either organised/attended by members of the consortium or 

being of particular interest to the MOVING project, iii) the published newsletters of the 

project, and iv) information about contacting us and subscribing to our mailing list, as 

depicted in Figures 4(a)-4(d). 

¶ TƘŜ άTools and Servicesέ item leads to a webpage with two lists, the first list includes the 

MOVING tools, services and demos (providing also a short description for each one of them) 

and the second list which includes the related tools and demos by the MOVING partners that 

will be further improved for the needs of the MOVING project, as presented in Figure 5. 

¶ The άResultsέ item links via its submenu to the webpages that list the project's deliverables, 

publications and presentations, as shown in Figures 6(a)-6(c). 

 

Figure 2: The News webpage of the MOVING website. 
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(a)      (b) 

    

(c)      (d) 

Figure 3: (a) The άdescriptionέ webpage of the projectΩǎ website, (b) the άconsortiumέ webpage ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΩǎ 

website, (c) the άworkpackagesέ webpage of the projectΩǎ website, (d) the άuse casesέ webpage of the projectΩǎ 

website. 

 




























































































